
ANNUAL  
REPORT 2020



01 JCSA ANNUAL REPORT | 2020

03  |  MESSAGE FROM THE CHAIRPERSON 

04  |  MESSAGE FROM THE CEO

05  |  JEWELLERY COUNCIL OF SOUTH AFRICA  
 (JCSA) STRUCTURES

05  |  Executive Committee representation 

05  |  Regional Committees   

06  |  Board Members    

07  |  Arbitration & Disciplinary Committee 

07  |  NON-PROFIT COMPANY

07  |  HUMAN RESOURCES AT JCSA  

C O N T E N T S
08  |  MEMBERSHIP REPORT

09  |  CONSUMER COMPLAINTS

09  |  STATEMENT OF CLAIM AND  
 ARBITRATIONS BETWEEN MEMBERS

10  |  MEDIATION, ARBITRATION AND  
 CAUTIONARY NOTICES

11  |  ART JEWELLERS

11  |  CAD TECHNICIANS AND DESIGNERS

11  |  STRATEGIC PLAN

11  |  LEGISLATION

11  |  South African Diamonds &  
 Precious Metal Regulator (SADPMR)

12  |  The New Mining Charter

12  |  ZA MARK

12  |  SOCIAL RESPONSIBILITY

12  |  Chairperson’s Fund

13  |  FINANCIAL REPORT

14  |  JCSA Debtors Book

14  |  Suspension of Members

14  |  PROJECTS



2020 | JCSA ANNUAL REPORT 02

14  |  Assistance during Covid  

15  |  Jewellex Africa 2020

15  |  JCSA Jewellery Manufacturing  
 Trade Certificate

15  |  Professional Technical Skills Certificate (PTSC)

16  |  Retail Training

16  |  Professional Retail Skills Certificate

16  |  Design @ 50 Project

16  |  Standardising of Valuation Practices for JCSA

17  |  Business Coaching in time of Covid 

20  |  Communication Tools

20  |  SA Jewellery News

20  |  Bi-Annual Directory

21  |  Wanted Watches, Jewellery and Luxury 2020

21  |  Jewellers Network Directory and Jewel Trader

21  |  Website and Facebook

21  |  Publicity

21  |  EMPLOYMENT-SEEKERS LIST 

21  |  JCSA MARKETING MATERIAL

17  |  JCSA Internal Social Media Campaigns 2020

17  |  JCSA Recommended Disclaimers 

18  |  Jewellery Council Risk Initiative

19  |  Promoting Locally Manufactured Jewellery

19  |  INTERNATIONAL PROJECTS

19  |  International Trade Shows 

19  |  Tourist Sales – Tax Refund App

19  |  PLATAFRICA 2020

20  |  COMMUNICATIONS



03 JCSA ANNUAL REPORT | 2020

MESSAGE FROM THE CEO  
LORNA LLOYD

REFLECTION ON THE STATE 
OF THE INDUSTRY IN 2020

FROM THE CHAIRPERSON,  
CHRIS VAN RENSBURG

2020 stared with a reasonably positive 
approach, following a fair festive retail 
season, until the Covid-19 pandemic 
struck. This anomaly that has not 
been experienced in the modern-day 
created turmoil on all fronts with a 
5-week hard lockdown.
 
Manufacturing, wholesale, and retail 
found a sluggish return to the new 
normal. There have been reports of 
isolated above-average expected 
recovery in retail. Furthermore, 
positive anticipation of festive season 
sales has taken the restriction on 
international travel that will keep 
retail spend in South Africa. The 
downturn to this is that there is no real 

expectation of a significant increase 
in international tourism on which the 
retail industry has become dependent 
over the past decades.
 
Given the covid environment, there 
has been very little to no development 
and training in the manufacturing 
industry and the onerous regulations 
are still a huge stumbling block to 
growth and development and direct 
foreign investment.
 
In anticipation of the Covid-19 vaccine 
rollout internationally, we are hopeful 
for a speedy recovery of our industry.
 
Wishing you all a prosperous New Year!

2020 has certainly been a year 
of anxiety, reflection, hope and 
rebuilding. The Covid-19 pandemic has 
caused much turmoil in the jewellery 
industry with many companies facing 
bankruptcies and retrenchments.



2020 | JCSA ANNUAL REPORT 04

sales. Crime is another challenge which has 
had a major impact on retail. 

Our involvement in the Security Initiative 
continues to be crucial. Crime is rife and 
the crime spree targeting jewellery stores 
has intensified over the past year. The more 
informed our jewellers are, the better they 
can arm themselves with information to 
prevent more robberies. 

Due to the Covid-19 virus all international 
travel and DTI sponsorship was suspended 
this year. 

Isikhova Media published the SA Jewellery 
News as an online publication during the 
pandemic and was extremely well received 
by readers and advertisers.

The JCSA officially endorsed the launch 
of a new online consumer-retail magazine, 
called ‘JZA – Your Jewellery Magazine’, 
which is part of our strategy to support the 
marketing of jewellery to the consumer.

As the Council, the staff of six continued 
to work from home during Covid, and this 

worked well, keeping in touch via Skype 
and Zoom. We foresee returning to the 
office in the New Year.

The current financial situation of the Council 
is not positive at this stage and reflects a 
deficit due to the fact that Jewellex was 
not held and of course, some members 
withheld fees during this time. 

Although 2020 started off well with exciting 
plans to host Jewellex Africa and The 
Jewellery and Watch Show, we have had to 
rethink our strategy when we were forced to 
cancel the shows due to Covid-19. We have 
some exciting plans for 2021 which we will 
share with you in due course.

Chairperson, Chris van Rensburg and 
his Vice-Chairperson, Nthabiseng Xaba, 
continued in their roles of leadership of 
Council with the assistance of the board 
and CEO on all strategic platforms. In 
addition, Dave Newman from Tshwane 
University of Technology, resumed his 
position as Chairman of the Jewellery 
Manufacturers Association of SA.

The council’s staff worked tirelessly during 
the Covid-19 pandemic to support and 
guide members. Such assistance related to 
negotiating with landlords, listing incentives 
for relief funding; Covid-19 Occupational 
Health and Safety Measures; educational 
webinars; leniency from SADPMR; advice 
from the insurance industry; staff contracts; 
retrenchments, short-time, etc.; Social 
Media programmes and online sales 
platforms. Importantly, we presented a 
submission to government, appealing to 
them to reconsider the Risk Adjustment 
Level of the jewellery industry. 

Two of the main challenges facing our 
industry right now is the decline in retail 
jewellery sales, and in particular, tourist 

 The council’s staff worked 
tirelessly during the Covid-19 
pandemic to support and guide 
members. 
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JCSA STRUCTURES
Executive Committee representation

Chairperson  
(Studio C)

Chris van Rensburg

Vice-Chairperson 
(Sibahle Jewellery)

Nthabiseng Xaba

CEO (JCSA) Lorna Lloyd

Ben & Co Designs Bheki Ngema

Frankli Wild Kevin Friedman

Isikhova Media Imraan Mahomed

Tshwane University  
of Technology

Dave Newman

Regional Structures Committees
These Committees deal with matters 
specific to their regions and meet once a 
year, but more often if required. Members 
are able to address concerns and ideas to 
these committees.

Eastern Cape

KZN

Chairperson Piyuve – Aroon Bhoora

 NWJ – Duncan Crosson

 Cape Precious Metals –  
Malcolm Jenner

 Ashok Jewellers –  
Ashok Shah 

 Cherry Design Jewellery – 
Gary Cherry

Chairperson Touchstone –  
Glenn Williams

 Ritco – Mathias Schmidt

 Havilah Gold Creations –  
Carol Jackson

 Jenni Collections –  
Bruce Gault

 
Cape Precious Metals – 
Renée Sangerhaus/ 
Sharon Eades

Western Cape

Chairperson Prins & Prins – Petré Prins

 David Bolding Goldsmith – 
David Bolding

 Goldmaster Jewellery -  
Graham Miller

 Winhall & De Stadler –  
Peter Winhall

 Peter Gilder – Brendon Parr

 Uwe Koetter – Johann Louw

 Panda Diamonds –  
Brian Magid

 Murcia & Co – Jarrid Murcia

Cape Precious Metals –  
Sharon Eades
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REPRESENTATION COMPANY NAME

JMASA – Manufacturing Division   

Medium Studio C Manufacturing Jewellers Chris van Rensburg

Large Natal Wholesale Jewellers Duncan Crosson

JASA – Retail Division   

Small Ben & Co Designs Bheki Ngema

Frankli Wild Kevin Friedman

Medium Jack Friedman Howard Fevrier

Large The Foschini Group Lauren George

JAWDA – Wholesale Jenni Collections Bruce Gault

Jewellex Sub-Committee JCSA CEO Lorna Lloyd

Mining Anglo American Platinum Mark Freed / Adithi Naidoo

 De Beers Abel Madonsela

Mineral research Mintek Anne Mufamadi

Indian jewellery Piyuve Jewellers Aroon Bhoora

HDI jewellers Sibahle Jewellery Nthabiseng Xaba

Refineries Metal Concentrators Neville Crosse

Cape Precious Metals (co-opted) Tom Altavilla

Diamond industry – global Ernest Blom Diamonds Ernie Blom

Retail interest group (Chevron) Elegance Jewellers Nick Mavrodaris

Publishing Isikhova Media Imraan Mahomed

Training Tshwane University of Technology Dave Newman

Board member representation 
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Arbitration & Disciplinary Committee
In terms of our Memorandum of Incorporation, the 
Arbitration & Disciplinary Sub-Committee holds office 
for a period of three years. The committee members are:

HUMAN RESOURCES AT JCSA

The council’s staff complement is as follows:

GAUTENG

Varga Deon Denysschen

Studio C Chris van Rensburg

Precision Setters Julian Prior

Kai Schmidt (co-opted) Kai Schmidt 

Watts Jewellers Cornel VD Westhuizen

KWA-ZULU NATAL

Vijay Shah Vijay Shah

Piyuve Aroon Bhoora

Shah Jewellers Shikant Shah

WESTERN CAPE

David Bolding Goldsmith David Bolding

Diamonds of Africa Peter Winhall

Goldmaster Jewellery Graham Miller

Prins & Prins Petré Prins

Jewellers Dispute Solutions Mervyn Malamed

Murcia and Co Jarrid Murcia 

EASTERN CAPE

Dennis Collins Jewellers Dennis Collins

Havilah Charlie Jackson

CEO
Lorna Lloyd

ACCOUNTANT   
Andira Maharaj

EXECUTIVE PA   
Elsa da Silva

ADMIN ASSISTANT   
Bavina Vassan

RECEPTIONIST   
Kirsten Lenton

OFFICE ASSISTANT   
Priviledge Ncube

NON-PROFIT COMPANY
The Jewellery Council of SA is registered as a non-profit company 

and its NPO number is 067-544-NPO. In terms of Section 18A, 
taxpayers are able to make a deduction from their taxable income 

when they donate to NPOs.
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MEMBERSHIP CATEGORY OCTOBER 2019 OCTOBER 2020 %

JCSA direct membership total
Of which are:           Services Members

142
21

120
24

-15.49% 
14.28%

JASA Membership total
JASA individual membership  
(this excludes chain stores)
- Including Second Hand Dealers
JASA chains membership

838
211

627

752
204

512

-10.26%
-3.31%

-18.3%

JMASA membership total
Of which are:                  
Corporate
Emerging 
One Man Businesses
Student membership (no charge)

239

114
25
47
53

304

169
21
59
55

27.19%

48.24%
-16%
25.53%
3.77%

TOTAL 1219 1176

Note that the chain stores consist of the following:
- The Foschini Group – TFG (American Swiss, Sterns and Foschini stores with jewellery)
- Arthur Kaplan Jewellers
- NWJ Fine Jewellery
 - Massmart – resigned in February 2020

 

MEMBERSHIP REPORT

The Jewellery Council of SA is made 
up of the following divisions:

• Jewellery Manufacturers’  
 Association of SA (JMASA)  
 (representing manufacturing  
 jewellers). They also represent  
 the interests of art / contemporary  
 jewellers, CAD Designers /  
 technicians and a category  
 for refineries.

• Jewellery & Watch Distributors’  
 Association of SA (representing  
 wholesalers and importers, as well as  
 diamond dealers and mining houses);

• Jewellers’ Association of SA (JASA)  
 (representing jewellery retailers and  
 chain stores);

• Service members that are from  
 supporting industries, just as  
 insurance companies, security  
 companies, computer software,  
 marketing and advertising  
 companies, etc.
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MONTH  RESOLVED UNRESOLVED

JANUARY 0 0

FEBRUARY 3 3

MARCH 1 1

APRIL 0 0

MAY 2 2

JUNE 0 0

JULY 0 0

AUGUST 0 0

SEPTEMBER 0 0

OCTOBER 0 0

NOVEMBER                        1 1 - in progress 

TOTAL 7 6 1

MONTH  RESOLVED UNRESOLVED

JANUARY 1 1

FEBRUARY 0 0

MARCH 2 2

APRIL 0 0

MAY 0 0

JUNE 1 1

JULY 1 1

AUGUST 0 0

SEPTEMBER 1 1

OCTOBER 0 0

NOVEMBER 1 1

TOTAL 7 7

STATEMENT OF CLAIM AND ARBITRATIONS BETWEEN MEMBERS

The JCSA is an Alternative Dispute 
Resolution Agent, which currently functions 
only in regard to complaints against 
members in good standing with the council.

The members sign a Code of Ethics and 
Conduct and are subordinate to the 
mediation and arbitration processes of the 
council by virtue of its Memorandum of 

Incorporation. This means that we will not 
be able to assist with complaints against 
non-members, as we have no jurisdiction 
over them. 

CONSUMER COMPLAINTS
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Members continue to make use of the mediation and arbitration 
facilities offered by the council in instances where disputes 
arise from time to time. This facility refers specifically to issues 
such as outstanding debts and other disagreements and allows 
members to reach amicable solutions without spending huge 
amounts on legal fees.

Arbitration proceedings are subject to the Arbitration Act and 
any amendments thereof. The Arbitration committee makes 
use of professionals to assist them in the course of their duties 
and will make a suitable award on the matter, as well as the 

costs. Such award may also become legally binding through 
application to the High Court. 

It has become the council’s practice to continue to mediate 
on disputes purely for failure to pay for goods or services. 
After a point is reached at which reconciliattion is not 
reached, the members are advised to pursue such matters 
through traditional legal channels such as through litigation 
in the civil courts. It is NOT the function of the Board to 
act as debt collectors and it does not have the capacity to 
engage in such endeavours.

MEDIATION, ARBITRATION AND CAUTIONARY NOTICES
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ART JEWELLERS
The art / contemporary jewellers sub-
division of the JMASA, represented by 
Geraldine Fenn from Tinsel on the Executive 
Committee, continually look for avenues to 
expose their products on retail platforms. 

CAD TECHNICIANS AND DESIGNERS
Edna de Bruyn from Design @ 50 represents 
the interests of CAD technicians and 
designers on the Executive Committee of 
the JMASA. A group of experts has started 
work on the development of a Jewellery 
Technician (CAD) qualification with the 
Mining Qualification Authority. Although 
this process has been delayed due to the 
Covid-19 pandemic, we anticipate that this 
qualification will be completed in 2021. 

STRATEGIC PLAN - ArkKonsult
The JCSA has commenced an important 
project with consultants, ArkKonsult, for the 
next 12 months. They will facilitate:

• A Comprehensive Short and Medium- 
 Term Marketing Strategy for purpose of  
 influencing DTI regarding Policy Changes  
 and Supply-Side Interventions;

• The development of a Three-Year Sectoral  
 Development Plan for the Jewellery  
 Council and its Members designed to  
 focus on:

• A Raw-Material Beneficiation Sub-Strategy

• A Sub-Strategy directed at Manufacturing  
 Revival Provincially

• A Domestic Wholesale and Retail  
 Revival Strategy 

LEGISLATION
South African Diamonds and Precious 
Metal Regulator (SADPMR)
The new Board of the SADPMR has been 
appointed and we are pleased to congratulate 
Ernest Blom who will be representing the 
diamond and jewellery industry.
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The New Mining Charter
Although the council and its members 
were of the opinion that the Mining 
Charter published in September 2018 
would have a detrimental effect on the 
jewellery industry, various factors have 
halted the proceedings of a legal process. 
A decision will be taken early in the New 
Year to determine how we proceed as our 
ultimate aim is to protect the jewellery 
industry from shrinking even further.

ZA MARK
You may recall that the council made a 
submission to SABS two years ago relating 
to the ZA mark to remove the oval around 
the “ZA”. Very little headway has been 
made with SABS. We are hopeful that the 
four JMASA Executive members who were 
appointed to the Board of the SABS will 
push through the vote to remove the oval 
from the legislated “ZA” mark.

SOCIAL RESPONSIBILITY
Chairperson’s Fund
The Chairperson of the council, Chris van 
Rensburg, established the Chairperson’s 
Fund in 2007. He continues to donate his 

Chairperson’s remuneration to this fund. In 
addition, 25% of the board’s unclaimed fees 
for travel expenses go into the fund, as well 
as fees of members who were unable to 
attend the meeting.

The purpose of the fund is to contribute 
to transformation and the integration of 
technology and design in the jewellery 
industry by acknowledging excellence in 
jewellery design. This will support selected 
training initiatives focused on developing 
capacity to utilise technology in the 
production of jewellery or other identified 
needy projects.
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Statement of Financial Position as at 31 December 2019
Figures in Rand  2019 2018

Assets   
Non-Current Assets
Property, plant and equipment  115 563 118 107
Investments in associates  400 000 400 000
Loans to group companies  97 295 97 295
   612 858 615 402
Current Assets
Trade and other receivables  (150 290) 220 281
Prepayments  2 421 2 421
Cash and cash equivalents  5 810 083 4 048 338
   5 662 214 4 271 040
Total Assets  6 275 072 4 886 442

Equity and Liabilities

Equity
Accumulated loss  (10 035 076) (9 190 525)

Liabilities
Non-Current Liabilities
Loans from group companies  15 345 021 13 260 021

Current Liabilities
Trade and other payables  809 018 749 474
Provisions  156 109 57 714
Bank overdraft  - 9 758
   
   965 127  816 947
Total Liabilities  16 310 148 14 076 967
Total Equity and Liabilities  6 275 072 4 886 442

Annual Financial Statements for the year ended 31 December 2019JEWELLERY COUNCIL OF SA - ADMINISTRATION
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JCSA Debtors Book
The ramifications of the Covid-19 pandemic 
has resulted in certain members not settling 
their 2019 membership fees. We trust that 
Christmas trading will be successful and that 
members will once again be in a position to 
settle their debts.

Suspension of Members
The council’s accounts department takes 
much care and ensures that all fees are 
collected; however, althought leniency will 
be demonstrated, 2020 debtors will be 
taken on should payment not be received.

PROJECTS
Assistance during Covid
The JCSA provided much assistance to 
members during Covid as follows: 

• A submission was presented to govern- 
 ment, appealing to them to reconsider  
 the Risk Adjustment Level of the jewellery  
 industry from Level 2 to  Level 3.  
 Thankfully, this did take place.

• The JCSA worked with the SA  
 Independent Tenant’s Association (SAITA)  

 to negotiate rentals with landlords in  
 shopping centres across the country.  
 Dr Ivor Blumenthal from SAITA negotiated  
 blanket deals with some of the owners  
 of shopping centres as well as discounted  
 rentals and deferments of payments.

• We shared a list of incentives with  
 jewellers to apply for relief funding during  
 Covid-19. This included relief from the  
 Department of Small Business Develop- 
 ment, Industrial Development Corpor- 
 ation, The Solidarity Fund, The Small  
 Enterprise Finance Agency, The Unem- 
 ployment Insurance Fund, SARS and banks.

• Distributing information on Covid-19  
 Occupational Health and Safety Measures  
 in the Workplace, as well as policies,  
 operating procedures, checklists and info  
 packs. All information was posted on the  
 JCSA website for members to download.

• Providing educational webinar  
 opportunities via Zoom;

• The JCSA liaised with the SADPMR  
 requesting their leniency on extending  

 deadlines for renewals and applications  
 of Permits / Licenses. Many jewellers still  
 find it challenging to meet the stringent  
 criteria of permit renewals. The JCSA has  
 stepped in with options of dealing with  
 these challenges.

• We requested advice from the insurance  
 industry on how they could assist to  
 provide some relief during Covid-19 to  
 our members. 
 
 We were advised that members should  
 contact their brokers to renegotiate  
 insurance contracts, as Insurance  
 companies were able to amend contracts  
 to ensure that jewellers only paid  
 premiums for cover that was needed due  
 to the changing environment and the fact  
 that trading conditions had changed. 

 Cover needed before could be deleted/ 
 put on hold, thereby saving on monthly  
 premium payments and depending on a  
 case by case basis, in most instances,  
 jewellers would not be charged more  
 when their brokers requested to reinstate  
 that cover post the lock down. 
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Although the proposal was well received 
by the Board, we have been requested 
to research members requirements. This 
alternative strategy is aimed at addressing 
the industry’s needs in the current 
environment. The format of the show is 
being investigated and a proposal will be 
presented to industry early next year. 

JCSA Jewellery Manufacturing  
Trade Certificate
The JMASA continues to offer the Jewellery 
Manufacturing Trade Certificate (JMTC), 
which is an industry-endorsed/certified test 
set up for the industry. This is an industry-
recognised qualification and is in no way 
intended to compete with the government-
sanctioned trade test.

Professional Technical Skills Certificate 
(PTSC)
The Professional Technical Skills Certificate 
has been running for three years, the aim 
of which is to recognise specialised skills, 
which are not being trade-tested. The 
JMASA has acknowledged that a great 
deal of informal training takes place in the 
workplace and this certificate is a formal 

recognition of skills gained by employees 
in this way. Due to the Covid-19 pandemic, 
the Council has issues electronic certificates 
which have been emailed to members who 
are able to print them for staff. Due to the 
virus, only six certificates were awarded to 
Cape Precious Metals in 2020:

• The JCSA consulted with its attorneys  
 for members on maintaining the existing  
 payroll on the same level as during the  
 better times. It received guidance on  
 putting staff contracts on hold, reducing /  
 halting salaries, retrenchments, short- 
 time, etc. 

• We conducted some research and  
 shared information on closures, job losses,  
 government incentives.

• Through various services providers, the  
 Council offered members opportunities  
 to implement Social Media programmes  
 and online sales platforms.

Jewellex Africa 2020 
Although 2020 started off well with exciting 
plans to host Jewellex Africa alongside The 
Jewellery and Watch Fair, we have had to 
rethink our strategy when we were forced to 
cancel the shows due to Covid-19.

A proposal was put forward to the Board to 
host Jewellex Africa as an online platform, 
instead of the normal  hosted show at 
Sandton Convention Centre in 2021. 

Technical skill No of applicants 

Bench Technician 0

CAD Technician 0

Indian Jewellery  
bench technican

0

Jewellery casting  
technician

0

Surface finishing  
technician

0

Refining Technician 6

Production Setter 0

TOTAL 6
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Professional Retail Skills Certificate
The project initiated last year to recognise 
skills of retail staff entitled ‘Professional 
Retail Skills Certificate’ was put on hold this 
year due to the virus, however, this will be 
pursued again in 2021.

In the absence of any formal qualification 
of retail jewellery skills in South Africa, the 
Jewellery Council, in partnership with jewellery 
storeowners, will acknowledge their staff by 
issuing a ‘Certificate’ giving them formal 
recognition of their skills. The identified skills 
are based on the Professionalism Through 
Knowledge Retail Jewellery Training course 
offered some years ago. 

Design @ 50 
The Jewellery Council has project-
managed the Design @ 50 post-graduate 
course in commercial jewellery design and 
product development for the past 7 years. 
Unfortunately, due to the virus, the project 
was put on hold.

Plans are underway to move the course from 
Rand Refinery to the Jewellery Manufacturing 
Precinct at the airport in April 2021.

Standardising of valuation practices  
for the JCSA
Each year, the JCSA revises its “Recom-
mendations for Valuation Practices”. 

We continue our discussions with the 
insurance companies to get their support 
for our recommendations, which are:

• Replacements versus cash settlements  
 – once cash settlements are permitted  
 the jewellers lose the sale. 

• Replacements by jewellers who have sold  
 the item – as consumers build relationships  
 with the jewellers who sell them their  
 jewellery, they do not want to be forced to  
 have replacements done by jewellers they  
 do not know.
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• Request to vet jewellers on insurance  
 panels – if the council is able to assist in  
 the vetting of these jewellers, consumers  
 will be referred to ethical jewellers who  
 abide by a code of conduct.

• Companies on insurance panels should  
 be members and would therefore be  
 subject to the council’s arbitration and  
 rules should they step out of line.

Business Coaching in Time of Covid
The JCSA introduced the expertise of one 
of the country’s top Executive Coaches, 
Michael Pryke, for the benefit of members 
this year. Mr Pryke recognised that owners of 
jewellery businesses were experiencing the 
most challenging and stressful times of their 
lives and agreed to partner with members 
on a coaching journey on a pro bona basis. 

Even during good times, business leaders 
benefit from professional coaching, which 
has assisted individuals to clarify the reality 
of the current situation, define desired 
objectives and co-create the necessary 
steps to achieve success. Mr Pryke’s 
coaching examines critical relationships 

and emotionally intelligent responses to the 
situations facing businesspeople in a world 
becoming increasingly uncertain. 

JCSA Internal Social Media Campaigns 2020
The council is looking forward to conducting 
various internal marketing campaign in 
2021 during gift-giving occasions on the 
JCSA’s Facebook and website platforms. 
These include Valentine’s Day, Mother’s Day, 
Father’s Day, Spring Day and Black Friday. 

Potential sponsors will be invited to 
participate, giving them an opportunity to 
publicise their brands.

JCSA Recommended Disclaimers
The JCSA worked with an Attorney to draft 
indemnities and disclaimers for jewellers 
that take possession of items that belong 
to the public, taking into consideration the 
Consumer Protection Act to ensure that we 
are mindful of legislation.

Various generic indemnities and disclaimers 
are circulated to members who are able to 
decide what to display in-store or print on 
quotations and receipts.
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Jewellery Council Risk Initiative
The Jewellery Council Risk Initiative has 
been in operation for nine years and 
members receive regular updates of 
crime incidents reported by jewellery 
stores from the Consumer Goods Council 
of SA (CGCSA). The Committee, which 
meets quarterly includes representatives 
from CGCSA, industry, NPA, provincial 
SAPS, private mall security, and insurance 
companies. This committee strategises on 
ways to combat crime that’s affecting us. 

Sadly, crime has deteriorated due to the 
current environment in our country. We 
have continued our collaboration with the 
Council of Shopping Centres (SACSC), 
which represents most of the shopping 
centres in the country. Together with 
the council, we have drawn up a list of 
recommendations / tips which shopping 
centres are encouraged to implement. These 
include having permanent on-site armed 
response vehicles, visible armed guards at 
all entrances, physical perimeter fences/
walls, spiked booms, CCTV, satellite police 
stations and malls locked down outside 
business hours. The latest add-on to this list 

is the recommendation to shopping centres 
to make it compulsory for people to remove 
any headgear and hoodies.

The retailers are also encouraged to 
implement a list of recommendations, such 
as sufficient CCTV coverage, ensuring that all 
employees and security are regularly vetted, 
installation of security gates, installation of 
smoke alarms, not allowing individuals into the 
store after business hours, reporting suspicious 
behaviour, distributing high-value items 
throughout the store in display cabinets, etc.

Some of the aims of the committee are as 
follows:

• We have asked CGCSA to ask Government/ 
 SACSC to introduce security searches  
 at entrances to malls. (This would leave a  
 minority of our members that are not in  
 malls more vulnerable).

• We are exploring the possibility of ‘Secure  
 Zones’ in the malls for high-risk retailers. 

• We have requested SAPS to introduce 
 the “Festive season” campaigns all year  

 round – their limited manpower could be  
 an issue.

• We also requested SAPS to re-introduce  
 a specialised unit focusing on jewellery  
 and gems

• A ‘WhatsApp group for JHB’ has been  
 implemented, as per the Western Cape  
 and KZN WhatsApp groups 

• We are dealing with the challenge of  
 ‘masked’ clients entering jewellery stores.  
 Our concern is the lack of clearly identifia- 
 ble CCTV images of suspects. In this  
 regard, we requested members to ensure  
 that they have ‘head and shoulder’  
 entrance cameras in their stores, and by  
 using Covid procedures to delay clients  
 at the entrance and request the clients to  
 remove their masks. 

• Working with the private security service  
 providers and sharing information with  
 them is proving to be positive.

It is imperative that our jewellers work 
together to share as much crime-related 
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developed an app which allows the tourist to 
upload all their VAT refund claim information 
prior to departure from the Country. 

When tourists arrive at the airport they 
only have to present the goods for 
inspection at Customs and obtain a VAT 
refund card from the VAT office. The app 
is simple to use and has various foreign 
language options which provides a step by 
step guide to the tourist. No processing of 
claim information takes place on departure 
so that the time spent in lodging a VAT 
refund claim is reduced to 1 or 2 minutes. 
The app is available on the Istore and 
Google play store.

PLATAFRICA 2020
Hosted annually by Anglo American 
Platinum in partnership with Metal 
Concentrators and Platinum Guild 
International (PGI) India, the JCSA, 
once again, assisted in the marketing of 
PlatAfrica 2020 to the jewellery industry. 

PlatAfrica aims to promote innovation and 
technical expertise in platinum jewellery 
design and manufacturing in South Africa. 

information as possible and that they do 
this as soon as possible after the incident. 

Promoting Locally  
Manufactured Jewellery
The JMASA continues to pursue the policy 
of promoting locally manufactured jewellery 
and will make further efforts to ensure that 
importers have a better understanding 
of the potential benefits of employment 
and beneficiation. The Covid period 
has been a good opportunity for local 
manufacturers to promote themselves to 
importing wholesalers and offer an ‘import 
replacement’ service.

INTERNATIONAL PROJECTS
International Trade Shows
Due to the Covid-19 virus, all international 
travel and DTI sponsorship has been 
suspended. It is anticipated that this will 
continue into 2021. There will however 
be an opportunity for SA companies to 
participate in virtual exhibtions. 

Tourist Sales – Tax Refund App
The JCSA shared information received from 
The Tax Refund Administrators who have 
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COMMUNICATIONS
Communication Tools
The council’s main communication tools 
to members are email utilising bulk mail 
and MailChimp. We also use the JCSA 
website and closed Facebook page for 
industry members. 

SA Jewellery News 
(SAJN)
Isikhova Media publishes 
this monthly magazine 
for the industry on 
behalf of the Jewellery 
Council. During the Covid 
pandemic, between April 

and September, the magazine was published 
electronically. Members are encouraged to 
be more interactive by submitting news and 
announcements, as this is their mouthpiece 
to the industry. 

The monthly survey conducted by the 
magazine follows the trends of sales of 
jewellery and diamonds, metal consumption 
and crime statistics, with results published 
each month. The survey is conducted among 
retailers, manufacturers, wholesalers and 

diamond traders. Each of them receives a 
few questions to complete. There are no 
actual figures requested. Questions refer to 
percentage increases or decreases. SAJN 
then combines all these results and publishes 
a monthly page entitled ‘Business Barometer’. 
We have requested members to commit their 
company information for a 12-month period.
 
If everyone who has committed to participat-
ing provides their monthly information, we 
will be able to gauge quite accurately the 
growth or decline of the various sectors in 
the industry.

Bi-Annual Directory
The Bi-Annual Directory 
of members is published 
by Isikhova Media 
and is printed in July 
and December each 
year as an insert in the 
SA Jewellery News 

magazine. The directory lists members in 
order of area and category of business. 
Members utilise this publication to obtain 
details of member companies with whom 
they wish to do business.

J A N U A R Y- J U LY

B I - A N N U A L  D I R E C T O R Y

2021
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Wanted Watches, Jewellery  
and Luxury 2020
The JCSA once again participated in Wanted 
Watches, Jewellery and Luxury in November 
by means of a competition page, the aim 
of which was to promote the council’s 
brand and our members to consumers. The 
prize given away in the competition was an 
exquisite diamond ring with nine baguette-
cut diamonds totalling 0.6ct in 9ct rose gold 
valued at R20 000.

Jewellers’ Network Directory  
and Jewel Trader
The council has continued its relationship 
with Jewellers’ Network Directory in an 
attempt to promote the industry, the 
Jewellery Council and its members.

Website and Facebook
We have become extremely active in 
ensuring that the image of the council 
and that of our members are out there. 
Our website is updated constantly and 
we communicate with consumers on our 
Facebook page. The council’s “closed” 
Facebook page is slowly growing. We hope 
that this will be a platform used by our 

members to share business opportunities 
and develop ideas.

Publicity
The council utilises any opportunity to 
publicise itself and its members, whether 
in print or on radio. Being a non-profit 
company, we plan our publicity budgets 
well in advance.

EMPLOYMENT-SEEKERS LIST
The JCSA holds a list of employment-
seekers in the industry and upon request, 
we release the list to member jewellery 
companies. We do not involve ourselves 
in the actual placing of staff. We merely 
provide a platform to refer potential 
employees.

JCSA MARKETING MATERIAL
The JCSA has a library of 
marketing material made 
up of posters on ‘SA Land of Gold, 
Platinum and Diamonds’, ‘4 C’s’, Diamond 
Charts, Consumer Education Brochures, 
A-Frame Show cards which we make 
available to members to display in their 
stores and offices.
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